
Fstoppers.com was created by professional photographs, 
and features staff writers who work in all genres of the 
photography world.  Lee Morris and Patrick Hall first 
launched Fstoppers in February of 2010 with the vision 
to create an online community for photographers to 
learn through the growing media that is video. 
Fstoppers has become known for featuring 
“behind the scenes” videos of photographers working 
in the field.  

Fstoppers also features noteworthy photography 
projects, gear reviews, opinion pieces and news 
articles from around the world.  

The Fstoppers team also works to produce original 
behind-the-scenes videos that are informative, 
exciting, educational, and entertaining.  The 
high-end production value of these videos has 
helped us create one of the most viewed and 
subscribed to Youtube channels about photography.  
These “Fstoppers Originals” have been hailed as 
some of the best independent documentary-style 
videos online. With a dedicated video production 
team and connections with some of the top 
photographers in the industry, it is no wonder our 
“Fstoppers Originals” are incredibly popular and 
completely unique.

community



MILLION MILLIONPERCENT
4.0 95 8.5

Fstoppers reaches over 4.0 
million views per month on 
average from photographers all 
over the world. In retrospective, 
that makes Fstoppers one of the 
top 4,000 websites in the entire 
United States, and one of the top 
10,000 in the entire world. 

Fstoppers readers are the real 
deal. Ninety-five percent of our 
readership classify themselves as 
at least advanced amatuer 
photographers, with forty-seven 
percent classifying themselves as 
either full-time or part-time 
professionals.

Anually, Fstoppers reaches over 
8.5 million photographers 
worldwide . To put that into 
perspective, if we were a 
magazine, that would make us 
the fourth largest magazine in 
the United States, ahead of 
National Geographic and Game 
Informer.

pageviews

THE STATISTICS
Fstoppers.com is one of the largest and fastest 
growing photography communities. In just 5 years, 
Fstoppers has gone from having no presence on the 
web to having over 1.5 million unique visitors and 4.5 
million page views per month. We regularly break our 
own traffic records and constantly strive to grow in a 
highly competitive market.

46% of our traffic is based in the United states, 
and 22% can be found in Canada, the United 
Kingdom, Germany, and Australia. The remaining 32% 
pours in from hundreds of countries around the 
world, notably Sweden, France, the Netherlans, Italy, 
and Spain.

Our growing audience is predominately males aged 18-35.

by the numbers
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THOUSAND
facebook likes

271

SOCIAL MEDIA

THOUSAND
twitter followers

128
THOUSAND
youtube subscribers

118
sponsorship  opportunities

Fstoppers is active on most major social media platforms with audiences that continue to rapidly grow. We 
engage each of these audiences with regular updates from the website. Our well rounded reach over 
various social media platforms makes Fstoppers a great way to connect with the widest range of readers.  

Large header banner 728 x 90 small header Banner
260 x 80

Large footer banner 728 x 90 small footer Banner
260 x 90



sponsorship  opportunities continued

2015 RATES

GENERAL MANAGER & MARKETING/SALES

Patrick Hall - Patrick@fstoppers.comHEADER BANNER: $3 CPC OR & 7 CPM
SIDEBAR 1-3: $2 CPC OR $5 CPM
LEADERBOARDS 1-4: $2 CPC OR $4 CPM
IN-POST BOX: $4 CPC OR $10 CPM

Lee Morris - Lee@fstoppers.com

Lauren Jonas - Lauren@fstoppers.com
We offer three total sidebar advertising spaces as well as four total 
leaderboard spaces. There are other unlisted variations and options 
for sponsorship with Fstoppers. Please contact us for more information.

2015 RATES

LEADERBOARDS 1-4: $2 CPC OR $4 CPM
IN-POST BOX: $4 CPC OR $10 CPM

LARGE HEADER BANNER: $8 CPM 

SQUARE SIDEBAR: $12 CPM 

IN POST SQUARE:  $18 CPM 

LEADERBOARDS 1-4: $10 CPM 

SKYSCRAPER SIDEBAR: $15 CPM 

SMALL HEADER BANNER: $2 CPM 

LARGE FOOTER BANNER: $4 CPM 

SMALL FOOTER BANNER: $1 CPM 

There are 4 different Leaderboard ad positions located on the home page
between every 3 or 4 posts as you scroll down. When you book a leaderboard
position, your ad will rotate between each of these positions.

 

PRICES

Limited custom targeting is available upon request

Side Bar
S k ys c a p r e r

300 x 600

square side bar 
300 x 250

Leaderboard 1-4 728 x 90

Leaderboard 1-4 728 x 270

In post square
336 x 280

OR



WHAT DOES IT ALL MEAN? Fstoppers has 
dedicated readership of photographers who 
actually shoot. They aren’t just a bunch of hobbyists 
who browse the web, but rather active contributors 
to the industry. That means they actively pursue 
new information, tutorials and opinions on how to 
continue to grow as creative professionals. They 
look for the gear that will help make their lives 
easier and, perhaps most importantly, they 
purchase that gear in a predictable manner. At 
Fstoppers, we supply them with information they 
are looking for to grow as professionals and in turn 
they keep coming back for more. That retention 
rate is critical for our sponsors, who know that 
repetition is key to making a sale.

What is important to notice is that our numbers 
are’t inflated by casual visitors who are only 
marginally interested in the 
photography/videography industry. A vast majority 
of our readership, 95% are engaged creative 
professionals. What that means is that your 
message, your goals and your mission are 
presented to real consumers with true intent to put 
capital back into this industry- capital that we can 
track. 

Contact us today and we will be happy to answer all 
of your questions and help create a marketing 
campaign that is right for your brand and product.

MARKETING/SALES
 Lee@fstoppers.com

CONTACT INFORMATION

Patrick@fstoppers.comdavid@fstoppers.com

sponsorship  opportunities continued

sponsored posts 

Sponsored posts are an opportunity to engage our 
audience through the voices of our writers and 
editors. Our team will collaborate with you to create 
a post that fits your advertising goals. The writer 
you work with will retain creative control over the 
final publication but will work with you to include 
links or media relevant to your product. 

Post options include but are not limited to:
- Product reviews
- Contests/Giveaways
- Educational or behind the scenes photos or video

The content of the post must remain relevant to our 
photo and video community

Each sponsored post costs $3,000

CO-OWNER CO-OWNER

Lee Morris Patrick Hall David Strauss 
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